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1919] Trade, Commerce, and Commercial Crises 

commissions on the part of the nations, it is argued, would not 
necessitate their relinquishing anything that the interests of the 
world would warrant them in keeping. 

AvARD L. Bishop. 
Yale Uvniversity. 

Principles of Foreign Trade. By Noebeet Savay. (New York: 
Ronald Press Company. 1919. Pp. xx, 495. $4.) 

The widespread interest in foreign trade during the past five 
years has called forth a volume of publication upon the subject, 
a large proportion of which has been of a propagandist nature. 
While extensive treatises upon the purposes and practice of 
foreign trade are to be found in German and French, they are 
often not available and more often not utilized. Giving due credit 
to the volume by Hough upon the technique of foreign trade and 
other specialized works upon foreign exchange and marine insur- 
ance, there is much to be desired in the treatment of the structure 
and functions of the foreign trade organization. 

The work by Savay contains forty-four chapters which average 
less than ten pages. They are grouped into five parts. The first 
deals with general considerations ; the second with the machinery 
of foreign trade; the third with the operation of a foreign trade 
organization; the fourth with the technique of foreign trade; and 
the last with trade regulations. The discussion of such topics as 
opportunities of foreign trade, foreign trade strategy and its es- 
sentials, the psychology of the foreign market, the best markets 
for the American exporters, and the commercial policies of the 
World Powers is taken up under general considerations. In deal- 
ing with the marketing system of foreign trade, the exporter and 
his staff, the importer, foreign trade organization, export organi- 
zation and combinations come in for their share of attention. But 
here, as elsewhere, the treatment is inadequate. Furthermore, in- 
accuracy or failure to recognize the full complexity of marketing 
systems is to be charged against the writer. For instance, the 
diagram and statement concerning the domestic trade channels on 
page 55 is neither accurate nor complete. The usual position of 
the commission men or selling agents between wholesaler and manu- 
facturer is not indicated. In diagrammatic expositions of foreign 
trade organization (p. 5Q), the implied statements may be cor- 
rect for a limited class of products, such agricultural products 
as wheat and cotton in the export trade; but the organization is 
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not the same for manufactured products either when exported di- 
rectly or indirectly. 

Part three, Operating a Foreign Trade Organization, is con- 
cerned with the development of the foreign market, preparation of 
foreign sales plans, selection of men for foreign service, and sell- 
ing methods in foreign trade. The technique of foreign trade con- 
stitutes part four, in which details of shipment, custom house pro- 
cedure, insurance, and finance are taken up. Trade regulations, 
a brief resume of prevailing regulations concerning commercial 
travelers, consular and shipping requirements, and credit customs 
conclude the work. 

In the opinion of the reviewer. Principles of Foreign Trade is 
open to criticism on the grounds of superficiality and lack of logi- 
cal arrangement and analysis. The scope of the work is so wide 
that in the great range of topics covered in the first 300 pages 
few can be more than merely touched upon. It is obviously im- 
possible, however, to judge a single-volume work covering such 
a field from the viewpoint of completeness and thoroughness; it 
would seem that logical expositions and judicious selection of ma- 
terial would be a fairer basis. The characterization of capital, in- 
formation, method of distribution, organization, terms of selling, 
and general export policies as the six fundamentals in foreign 
trade may not be typical of the author's logic, but a little reflec- 
tion will show the futility of such classification. The sequence of 
topics in part two illustrates both departure from logical arrange- 
ment and inadequate treatment. To devote nearly a quarter of 
the book to trade regulations, giving chiefly legal details of the 
requirements of various countries as to samples and salesmen, 
consular and shipping requirements, seems to be inconsistent in a 
work which is not a technical manual for the exporter. The rate 
at which such material becomes antiquated renders its inclusion in 
any work merely illustrative of the type of such regulations, which 
purpose could be attained in very much shorter space. It seems 
that the author has not had a broad view of the field of interna- 
tional trade. He neither correlates his facts nor arranges them 
properly, because he has not visualized the structure of the foreign 
trade organization as an organic whole. 

Hakuy R. Tosdai,. 

Boston University, 

College of Business Administration. 



